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Semester ІІІ
MC-301: Accounting theory and Practice- ІІ
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MC-303: International Marketing

MC-304: Business Research Methodology

MC-305: Retail Management

Semester ІV
MC-401: Computerized Accounting and E- Commerce

MC-402: Tax Laws and Accounts (Wealth and Indirect Taxes)

MC-403: Corporate Accounting

MC-404: Management Information System

MC-405: Organizational Behavior

MC-406: Viva-Voce

MC-101: ACCOUNTING THEORY AND PRACTICES-I

COURSE OBJECTIVE
The course aims at to provide in depth knowledge of Accounting Theory to the students.

Unit I
Accounting an overview, Concepts and conventions, Accounting standards.












(05 Lectures) 
Unit II
Accounting Theory and its classification.












(08 Lectures)
Unit III
Income measurement, Revenues and expenses, Depreciation accounting & policy, Inventory policy & its valuation.












(10 Lectures)
Unit IV
Accounting for changing prices, Foreign currency translation.












(12 Lectures)
Suggested Readings:

1. Porwel, L.S.

:
Accounting Theory

2.Hendrickson


:
Accounting Theory

3.Bierman and Dreblin
l:
Financial Accounting

4. Thacker, R.J.

:
Accounting Principles

5.Meigs and Keller

:
Intermediate Accounting 

6.Edwards and Black

:
The Modern Accountant’s Handbook

7.Davidson


:
Handbook of Modern Accounting 

8.Maheshwari, S.N.

:
Advanced Accontancy Vol. I and II

9.Shukla and Grewal

:
Advanced Accounting 

10.Agarwal, B.D.

:
Higher Accountancy

11.Gupta and Radhaswamy
:
Advanced Accounts, Vol. I and II

MC-102: TAXATION LAWS AND ACCOUNTS – I

COURSE OBJECTIVE


The course aims at to provide students In depth knowledge of laws and accounts relating to Income-Tax

Unit-I
Basic concepts, Heads of Income, Clubbing of income, Set Off and carry forward of losses, Deductions from Gross Total Income












(06 Lectures)
Unit-II
Computational of Total Income and tax liability of Individuals, Hindu undivided families, Firms and Associations of persons












(12 Lectures)

Unit-III
Computational of total Income and tax liability of companies and co-operative societies












(07 Lectures)



Unit-IV
Income tax authorities, Return of Income and assessment, Penalties and prosecution, Advance payment of tax, Tax deduction at source












(10 Lectures)



SUGGESTED READINGS

1. Singhania, V.K


:
Direct Taxes: Laws & Practice

2. Mehrotra, H.C


:
Income Tax: Law & Accounts

3. Ahuja, Girish & gupta, Ravi
:
Simplified Approach to Income Tax

4. Bare Act



:
Income Tax Act 1961







Income Tax Rules 1962  

MC-103: MARKETING MANAGEMENT

COURSE OBJECTIVE
The purpose of this course I sot develop an understanding of the underlying concepts, strategies and the issues involved in the exchange of products and services.

Unit I: 
Introduction

Concept of marketing, nature of marketing, scope and importance of marketing, marketing- mix, market segmentation.











(07 Lectures)
Unit II:
Market planning, concept  of consumer behavior its determinants,importance and utility of consumer behavior analysis(CBA),buying motives, consumer decision making process, marketing research-nature, scope, utility and methods of conducting  marketing research.











(08 Lectures)
Unit III:
Product Management & Pricing decisions

Concept of product, Classification of product, product-mix, product-line and product-life cycle,

Product planning and development product diversification, New product development.

 Branding and trade markets, Packaging, concept, nature and scope of product pricing decisions, Price Policy considerations, objectives and strategies of pricing.












(10 Lectures)
Unit IV:
Distribution Management

Nature, Functions and types of distribution channels, Distribution channel intermediaries, channel management decisions, Retailing and wholesaling, Management of Physical Distribution.












(10 Lectures)
SUGGESTED READINGS

1. McCathy, D.J.



:BASIC Marketing- A Managerial Approach

2. Kother, Philip



:Marketing Management-Analysis, Planning and control

3. Stilll and Cardiff



:Basic Marketing

4. Brii and Boyd



:Marketing Management and Administrative Action

5. Mamoria and Jain



:Marketing Management

6. Davar




:Marketing Management

7. Gupta, A.P.




:Viparan Prabhan (Hindi)

8. Dholakia




:Marketing management

9. Neelamegham, S.



:Marketing Management and the Indian Economy

10. Jain, S.C.




:Viparan Prabandh (Hindi)

11. Ramaswamy, V.S. and Namakumari, S
: Marketing Management

12. Saxena, Rajan



: Marketing Management
MC-104 MANAGERIAL ECONOMICS

COURSE OBJECTIVE
The objective of this course is to impart a basic knowledge of the concept and tools of Economic Analysis as relevant for Business Decision Making.

Unit I
Nature & scope of Managerial Economics Economic analysis and Business Decisions. Role & Responsibilities of Managerial Economist.












(06 Lectures)










Unit II
Demand Analysis- concept and determinants of demand, Elasticity of Demand and its role in Managerial Decisions. Demand Estimation and Demand forecasting-Numerical analysis.












(11 Lectures)
Unit III
Cost & Production analysis Cost concepts short period & long period analysis.Production function and its managerial utility Marginal analysis & Managerial decisions buy or make, entry into foreign market.

Lease or purchase.












(08 Lectures)
Unit IV
Pricing Decision & profit management.Time element in price determination, Price discrimination under monopoly,Price & output decision under oligopoly. Price leadership.Factors affecting pricing policy decisions.Nature & Measurement of profit, profit policies, Business cycles & Business Policies- Fiscal & Monetary policies.












(10 Lectures)
Suggested Readings:

1.Richard & Brackford



:Business Economics

2.Mote,Paul &Gupta




:Managerial Economics

3.Joel Dean





:Economic Theory

4.Baumol W.J.





:Operational Analysis

5.Dwivedi, D.N




:Managerial Economics

6.Varshney and Maheshwari



:Managerial Economics

7.Manne, A.S.





:Economic Analysis for Business



MC-105:  HUMAN RESOURSE MANAGEMENT
COURSE OBJECTIVE
The course aims at familiarizing the student of the significance and role of HRM in working of the modern organizations and to expose them to human resource processes and practices with special reference to India. 

Unit I:
HRM : Concept , evolution , philosophy , objectives , scope, principles and functions. Manpower Planning : Concept, need, objectives, principles, methods and techniques.












(07 Lectures)
Unit II
Potential Appraisal:Concept,significance,methods. Career Planning, Career Development, Performance Appraisal Employee Appraisal, Recent trends in potential, performance and employee appraisal.











(10 Lectures)
Unit III
Employee Maintenance, Identification and satisfaction of employee needs, Identification and resolution and employee problems, Redressal of Grievances and Complaints, Maintenance of Discipline.












(10 Lectures)
Unit IV
Employee Integration: Promotion, incentives, job enrichment, job enlargement. Employee Separation, Labour turnover absenteeism, voluntary retirement. Superannuation lay off, retrenchment, personal audit.












(08 Lectures)

SUGGESTED READINGS:
1. Bramhan, john, 
:Human Resource Planning,

2. Mamoria , C.B., 
:Personal Management .

3. Srivastava, M.P. , 
:Human Resource Planning.

4. Rao, V.S.P., 

:Human Resource Management 

5. Aswathappa, K.
:Human Resource Management 

6. Subba, Rao 

:Human Resource Management 

MC-201: FINANCIAL MANAGEMENT
COURSE OBJECTIVE
Equip the students about various aspects of financial management and help them to understand financial investment and divided decisions.

Unit-I: 
Introduction

Definition, nature, scope, objectives and functions of financial management, its relationship with other business disciplines. Financial decision areas, role and significance of financial management in modern age. Financial Planning aspects, objectives and its essential features. Considerations in formulating financial plan.












(07 Lectures)














Unit-II: 
Capitalization, capital structure and financial structure

Factors determing capital structure, changes in capitalization-over, under and fair capitalization. EBIT-EPS Analysis and Indifferent Points. Types of Lerages in Business-financial, operating and combined leverages.












(12 Lectures)
Unit-III: 
Cost of Capital 

Meaning, concept, classification and computation of specific, weighted and marginal cost of capital.

Capital Budgeting-techniques and ranking of Investment proposals.












(10 Lectures)
Unit-IV: 
Management of Earnings

Concept of ploughing back of profits and retained earnings. Dividend policy formulation-types, determinants, sounds and stable dividend policy. An overview of irrelevance and relevance concept of dividend policy. Bonus Issue.












(06 Lectures)

Suggested Readings

1. Van Horne, James             - Financial Management and Policy

2. Soloman, Ezra                   - The Theory of Financial Management

3. Kuchhal, S.C.                    – Financial Management

4. Pandey, I.M.                      - Financial Management

5. Weston & Brigham            - Essential of Management Finance

6. Chandra, P.                        - Financial Management

7. Gupta and Sharma             - Financial Management

8. Gupta, S.P.                         – Viitiya Prabhandhan (Hindi Text book)

                                                   MC-202 TAX PLANNING & MANAGEMENT
Course Objective :-  To develop the conceptual understanding of Tax planning and management. 
Unit-I
Introduction:
Tax planning: Definition, Nature, Scope, significance & limitations.

Tax evasion & Tax Avoidance: concept, features & Difference between tax evasion, tax Avoidance and tax Planning. Tax management concept, features and signification. Difference between tax planning & tax management. 












(07 Lectures)
Unit-II 
Tax Planning through organizational set up:

Tax planning with reference to location, nature & form of organizational set up of new business, organization, problems and tax management. Computation of tax liability of individuals forms and companies and decision making on the basis of tax liability. 












(10 Lectures)


Unit-III 
Tax planning through Managerial and financial decisions:

Tax planning through Managerial decisions like make or buy, repair or renovate, own or lease, continue or sheet down.Capital structure: financing decisions on financing through debt capital or equity capital.












(10 Lectures)
Unit-IV 
Tax Planning concessions &Incentives &Tax Audit:

Individual salaried person: incentives to save under section 80c, 80ccf & section 24, & exemption under section 10(1), 10(10D), 10(10) & 10(33 to36).

In respect of capital gains: deductions under section 54, 54 EC & 54 f.

Location Of   business; deductions under section 80IA, 80IAB, 80IB.

Tax Audit: cocept, significance, procedure & legal provision.












(08 Lectures)
Suggested Readings

1. Mehrotra, H. C. 
  -
Corporate Tax Planning 

2. Singhania, V.K.  
  -
Tax Planning

3. Shukla, Somesh 
  -        Income Tax Law & Accounts 


  



MC-203: MANAGEMENT ACCOUNTING
COURSE  OBJECTIVE

The courses develops ability of managerial decision making among the students and to provide them detailed knowledge of tools and techniques of management accounting.

Unit- I
Introductios: Definition, objectives, nature, scope of  management accounting , its role in decision making , limitations. Realitionship between management accounting , financial and cost accounting. Role and responsibilities of management accountant. Tools and techniques of  management accounting.












(05 Lectures)

Unit- II
Analysis and interpretation of financial statements-I: Meaning, objectives, utility and limitations of financial statement analysis.  Comparative, common size and ratio analysis techniques of analysis and interpretation of financial statement.












(10 Lectures)

Unit- III
Analysis and interpretation of financial statements-II: Cash flow and fund flow techniques.












(12 Lectures)

Unit- IV
Fixed and Flexible Budgeting, zero base budgeting, responsibility accounting and transfer pricing-Theoretical aspects. Reporting to the management.












(08 Lectures)

Suggested Readings
1. Pandey, I.M.



: Management Accounting

2. Gupta, R.L.



:Advance Accounting Vol-II

3. Goyal, M.M.



: Management Accounting

4. Khan and Jain



: Management Accounting

5. Sharma, D.C. and Gupta K.G.
: Management Accounting

6. Horngern  Charles, T.


: Management Accounting

7. Hingorani,Ramnathan And Grewal
: Management Accounting

8. Gupta, S.P.



:Prabandhkiya Lekhankan (Hindi Text Book)
MC -204 LABOUR LEGISLATION

COURSE OBJECTIVE
The course aims at to impart knowledge of the lawsrelating to labour- Welfare , etc. and their applications

Unit I
Object of labour legislation- labour welfare and social security, legislative enactments for social security, labour welfare and ILO.












(05 Lectures)

Unit II
The Factory Act,1948

Brief history,Object , applicability, definitions approval, licensing and registration  of factories, The inspecting staff,Health,Safety and Welfare provisions relating to hazardous processes,Working hours of adults.












(10 Lectures)

Unit III
The Payment of Wages Act,1936

Introduction,Application of the act,Definitions, rules for payment of wages,Deduction from wages,Maintenance of registers and record,Inspectors,Claims arising out of deduction from wages or delay in payment of wages and penality for malicious or vexatious claims,penalty for various offences.












(10 Lectures)

Unit IV
The Minimum Wages Act,1948

Object and scope of the act,Definition ,fixation of minimum rates of wages,Working hours and determination of wages and claims.












(10 Lectures)

SUGGESTED READINGS


1. Goswami. V.G.

:Labour and Industrial laws


2. Malik, P.K.


:Industrial Laws, Vol. 1 & 2.


3. Misra, S.N. 


:Introduction of Labour an Industrial laws


4. Kumavat,B.K.

:Industrial laws(Hindi)


5. Singh Indrajeet

:Industrial and Labour  laws(Hindi)


6. Kapoor, N.D.

:Industrial laws


7. Chakraborty, B.K. 

:Labour  laws(Hindi)

            8. Cherunilam,Francis

:Business Environment

MC-205 ENTERPRENURAL DEVELOPMENT & SMALL BUSINESS

COURSE OBJECTIVE
The course aims to impart in-depth knowledge of organization and finance of a small business and small-scale industries basically in India  and development of entrepreneurial skills.


Unit I:
Introduction of Entrepreneurship
Evolution, Definition need benefits and characteristics of Entrepreneurship, Entrepreneurship Process, Theories of Entrepreneurship, Nature and role of Entrepreneurship, Qualities and Profile of Entrepreneur, Basic Causes of failure, types of Entrepreneur, Responsibilities of an Entrepreneur.

EDP Programmes: Need, Role, Phases Problems and Suggestions.

Personal ethics and business ethics– nature, importance, factors influencing business ethics.











(09 Lectures)

Unit II:
Project Management & Execution
Project Management: Project Selection, Project Report, Project Evaluation, Project Execution- Procurement of Finance, Land, Building, Machinery, Raw Materials, Manpower and other Inputs. Entrepreneurial Environment: Micro & Macro.












(10 Lectures)

Unit III:
Introduction: Cottage, Small & Medium Industries
Definition, CSM’s, Characteristics, scope and significance of cottage, small and medium industries, distinction between a small- and large-scale industry. Environment affecting small-business and small-industry, small-scale industries and central/state governments, various agencies assisting small-scale industries in India.












(08 Lectures)

Unit IV: 
SMES: Key problems, Industrial Sickness and prevention

Problems faced by small scale industries related to production, finance, personnel  & marketing in India.

Sickness and failure of small-scale industries in India, causes, preventive measures and rehabilitation Industrial Policy Provisions relating to SME’s











(08 Lectures)

SUGGESTED READINGS:
  1. Desai, Vasant 
– Fundamentals of Entrepreneurship & Business Management.

  2. Shukla, M. B. 
– Entrepreneurial Development & Small Scale Industries Management.
  3. Lal, Madhurima
 – Entrepreneurship.
  4. Badi & Badi
 – Entrepreneurship.


MC 301: ACCOUNTING THEORY  & PRACTICE-II
COURSE OBJECTIVE
The course aim to provide in depth knowledge of contemporary accounting practices to the students. 

Unit-I
Valuation of shares and goodwill












(10 Lectures)

Unit-II
Account of holding companies: consolidation of balance sheet.












(08 Lectures)

Unit-III
Double accounts system: concept,distinction between single account and double accounts, advantages and limitations. Final accounts under double accounts system with reference to Electricity Company.












(10 Lectures)

Unit-IV
Recent development in accounting: concept of Value Added Statement, concept of Economic Value Added, Environment Accounting, Brand Accounting and Forensic Accounting.












(07 Lectures)

Suggested Readings
1. Maheshwari, S.N.

- Advanced Accounting Vol.- I & II

2. Shukla and Grewal

-Advanced Accountinh

3. Agrawal,B.D. 


-Higher Accountancy

4. Gupta and Radhaswamy
 – Advanced Accounts, Vol-I & II
MC-302: MANAGEMENT OF WORKING CAPITAL
COURSE OBJECTIVE
The course developers ability to understand concept of management of working capital and its various facets.

Unit-I
 Introduction:
Meaning concepts, needs and objective of working capital management, significance of adequate volume of working capital. Determinants of working capital, estimation capital requirements.












(08 Lectures)

Unit-II
Planning Ands Financing Of Working Capital 
Elements and objectives of working capital plan, sources of fixed and variable working capitals, determining working capital financing mix, working capital finance by commercial banks, principles of working management policy.












(08 Lectures)

Unit- III 
Cash And Inventory Management
Cash management –motives of holding cash, aspects of cash managements, determinants of optimum cash level, cash budgeting.

Inventory management- nature, objectives tools and techniques of inventory management, determination of stock levels, EOQ and ABC analysis, just in time inventory (JIT).












(12 Lectures)

Unit- IV
Management Of Receivable
Meaning and objective, cost and benefits of maintaining receivable, factors influencing size of receivable management .formulation of credits sales and collection policy, credit standard, credits terms, credit information, Functions and responsibilities of credit manager, factoring of receivables –its function and types.












(07 Lectures)

Suggested Readings
1. Brigham & Wright

- Fundamental of financial managements 

2. Mishra ,R.K                   
- Financial management

3. Khan & jain                   
- Financial management

4. Panday  , I M                  
-  Financial management

5. James C.Vanhorne        
- Financial management and policy

6. Sharma & Gupta            
- Financial management

7. Gupta, S P                      
-Vittiya prabandhan
MC-303:  INTERNATIONAL MARKETING
Course Objective :-  To appraise the students with various concepts of international marketing and equip them with recent trends in international marketing. 
Unit I  
Introduction: Nature ,scope and importance of international marketing, Domestic and international marketing. Transition to international marketing ,International marketing environment-geographical,economic,legal,demographic,socio-cultural and political environment. Problems and prospects of International Marketing.












(08 Lectures)

Unit II
International marketing orientation: EPRG framework, Indentification and Selection of foreign markets, International market entry strategies, direct and indirect exporting, International Market Research, Global Market segmentation.











(10 Lectures)

Unit III
International Marketing Decision: Product planning and development ,product Standardization Vs adaption, international product life cycle, International Branding, packaging and labeling, Pricing decision for  global markets, Overseas distribution systems.











(10 Lectures)

 Unit IV
New techniques for international marketing:Subcontracting, Joint venture, Licensing,Risk management in international Marketing-Role of ECGC. Economics integration for international marketing: Indian perspective-SAARC, ASEAN, BRIC. Composition and direction India’s foreign Trade.












(07 Lectures)

Suggested Readings:
1. Varshney RL& Bhattacharyya  B- International Marketing Management(S. Chand& Sons)

2. Yuvaraj S                                     -International Marketing (Vrinda)

3. Cherunilam Francis                     -International Marketing(Himalaya pub.)

4. Jain SC                                         -International Marketing

5. Sharma Jain and Dayal                -International Marketing

MC-304: BUSINESS RESEARCH METHODOLOGY

OBJECTIVE- To enable the student to abreast the concept of research and get in idea regarding research methodology.

Unit-I
Introduction

Meaning, objective and significance of business research methodology, types of researches, approaches, scientific method of research process, problems encountered by researchers in India; Define a research problem, necessity of defining the problem, and techniques involved in defining a research problem.












(06 Lectures)

Unit-II
Research Design, Sample Design & Scaling Techniques

Research Design- Meaning, need, features, of a good design, concept related to research design , research design for exploratory researches/ descriptive / hypothesis 

testing research; 

Sampling design – Concept of population and sample, steps in sample design, criteria of selection a sampling procedure, types of sampling – probability and non probability sampling methods. Measurement and scaling, meaning of scaling, important scaling techniques, scale construction techniques.










  

(10 Lectures)

Unit-III
Data Collection and Processing and Role of Computer in researches.

Methods of data Collection- Collection of Primary data – Observation method, Interview Method , Questionnaires and scheduled, collection of secondary data, selection of approiate metod of data collection, processing of data: Qualitative Analysis : with special reference to association of attributes , role of computers in researches- Computer System, Important Characteristics and computers applications.












(10 Lectures)

Unit-IV
Hypothesis Testing, Interpretation an Report writing
Hypothesis: Meaning , Basic Concepts and procedure of Hypothesis testing , limitation of tests of hypothesis with special reference to chi-square test.

Interpretation- Meaning  an technique of Interpretation, Precaution in Interpretation 

Reports and precautions for Writing Research report












(09 Lectures)

Suggested Reading:
1. Kothari C R                           -               Research Methodology

2. Murty C                                 -               Research Methodology

3.  Sachde                                  -               Research Methodology

4. Bhattachary                           -               Research Methodology

5. Sarava                                   -               Research Methodology

6. Gupta M. L. & Sharama       -               Research Methodology
MC-305: RETAIL MANAGEMENT
Course Objective :-  To introduce the various aspects of professional retailing and to develop fundamental understanding of retailing.  
Unit I:
 An Introduction To Retailing:
Concepts, Functions, characteristics and scope of retailing in modern scenario, Retail mix the Indian retail story-growth, factors and challenges of organized retailing.












(08 Lectures)

Unit  II:
Retail Formats-
Classification of retail formats, Independent Retail Outlet, Retail Chain, Franchise outlet,

Consumer Cooperatives Food Centric Retailers- Convenience Stores, super stores, General Warehouses, Retails-Departmental stores, factory outlets membership club, and non store based retailing – direct marketing vending machine e-commerce.












(09 Lectures)

Unit III: 
Consumer Retail Mangement And Supply Chain Mangement In Retailing-
Retail Promotion- Advertising, public relations and publicity Retail Branding, CRM system, supply chain management (SCM) - Meeting, Logistics, Order Processing, Inventory Management, I.T. in SCM- Process Automation, Wholesaling and retailing through Internet.












(12 Lectures)

Unit IV: 
New Trends In Retailing-
Mall management-Meaning, Emergence, Concepts, customer Perception, facilities, online retailing and e-tailing, franchising in retailing- types, franchising arrangements, key success factor, retail image management-meaning retail atmosphere- store exterior, store layout, interior display.












(06 Lectures)

Suggested Readings:
· B.B. Mishra 

– Retail Management

· Gibson & G.Vendnani-Retail management

MC-401: COMPUTRIZED ACCOUNTING AND E-COMMERCE

Course Objective:

The course is designed to equip the students with computerized and e-commerce in the changing business scenario.
Unit –I
Introduction to Computerized Accounting:
Computer and Accounting: Application of Computer in accounting. Meaning, Features and scope of computerized accounting, advantages and limitations of computerized accounting, comparison between manual and computerized accounting, considerations for sourcing an accounting software, type of accounting software’s- Their merits and demerits. Relationship between Computerized Accounting, Accounting Information System (AIS) and Management Information System (MIS), sub systems of computerized accounting.











(06 Lectures)

Unit-II
Computerized Accounting using Tally Software:
Fundamentals of Tally, Its essential features, classification of company, company creation, classification of vouchers, processing of financial transaction, report generation (Trial Balance P/L account, balance sheet-final report), Account Books, List of Accounts, Inventory Features and Features pertaining to duty and tax- VAT enabled Tally.











(12 Lectures)

Unit-III 
Understanding E Commerce:
Evolution, meaning, elements, scope and benefits of e-commerce. Driving forces for e-commerce, SWOT of e-commerce, Its classification (B2B, B2C, C2B, C2C). Impact of e- commerce on business and society. Essential I.T. services for e-commerce-  internet , intranet and extranet.












(10 Lectures)

Unit-IV
 E- COMMERCE- Payment systems and security:
Electronic Payments, Online banking and EDI, Security threats with e- commerce and measures, (basics of Firewall and Encryption). Overview of E- Commerce Laws in INDIA.












(07 Lectures)

SUGGESTED READINGS:

1. CSV Murthy





E-Commerce- concepts, models and strategies
2. Shanker, Bharat





E-Commerce-framework, technologies and 
applications
3. Fellenstein and Ronwood




Exploring E Commerce, Global E-Business &
E-Societies
4. Kalakota, Whenston & Wesely



Frontiers of E-Commerce
5. Benda keinon Micro Soft Press



Small Business Solutions- E-Commerce
6. P C Tulsian 





Basic Accounting.





MC-402 : TAXATION LAWS AND ACCOUNTS-II

COURSE OBJECTIVE
The course aims at to provide indepth knowledge of law and accounts of Wealth tax and Indirect taxes.
Unit I
The concept of new wealth, Assets exempt from wealth tax, Valuation of assets, Computation of net wealth and wealth tax Act 1951.











(09 Lectures)

Unit II: 
Central Sales Tax

Principles for determining different categories of sales, Registration of dealers, Computation of taxable turnover and sales tax liability – Theoretical Aspect, Declared goods.











(08 Lectures)

Unit III: 
Central Excise Duty and Custom Duty

Main provisions of Central Excise Act, 1944 and Customs act 1962, Authorities and their powers, Valuation of goods, Computation of Duty – Theoretical Aspect











(10 Lectures)

Unit IV:
 U.P. Trade Tax

Main provisions of U.P. Trade Tax Act, 1948, Trade tax liability, computation of tax etc – Theoretical Aspect, Value Added Tax.












(08 Lectures)

Suggested Readings

1.Mehrotra, H.C. and Goel,S.P.        :Direct and Indirect Taxes

2.Date, V.S.                                       :Indirect Taxes: Laws & Practice

3.Mehrotra, H.C. & Goyal, S.P.        :Pratyaksha kar avam Apratyaksha kar.

4.Bare Acts                                        :Wealth Tax Act,1957, Central Sales Tax Act,1956, U.P. Trade Tax
 Act,1948, Central Excise Act,1944, Customs Act 1962. 
MC-403 CORPORATE ACCOUNTING

Course Objective : - To develop understanding regarding principles of corporate accounting and their applicability. 
Unit I

Accounting of shares and debentures-Issue, forfeiture, re-issue, redemption and buy- back of shares, SEBI guidelines.












(10 Lectures)

Unit II

Corporate financial statements, Distribution of profits, Managerial Remuneration.












(09 Lectures)

Unit III

Accounting problems relating to mergers and reconstructions, Liquidation.












(10 Lectures)

Unit IV

Corporate financial reporting: Concept, objectives, General and Specific purpose financial reporting, Qualities, Benefits and Suggestion for Improving financial. Social Reporting, Value Added Reporting, 
Segment Reporting.  











(06 Lectures)

SUGGESTED READINGS:

1. Shukla S M & Gupta SP
 
:Corporate Financial Accounting(Sahitya bhawan Publication)

2. Gupta R N & Radhaswamy M 
:Advanced Accounting (SChand & Sons)

3. Maheshwari S N & Maheshwari  SK :Advanced Accounting-Vol 1 (Vikas)

4. Maheshwari S N & Maheshwari S K
:Advanced Accounting  - vol II (Vikas)

                     MC-404: MANAGEMENT INFORMATION SYSTEM

COURSE OBJECTIVE
To provide an insight into fundamentals of MIS and its application in e-business.

Unit-I
MIS-Introduction:
Meaning and concept of MIS, its characteristics, objectives, functions, components & tools. Advantages & limitation of MIS, its role & its scope, MIS as a federation of subsystems, MIS Architecture.












(10 Lectures)

Unit-II
MIS-Information System:
Meaning, Components, dimensions levels and type Information System- Its role, benefits and limitations, basic features and function of TPS, ESS, OAS, Expert System(ES), Artificial Intelligence(AI), and SIS. Information system for strategic advantages, Business Process Reengineering (BPR) AND ROLE OF Information Technology in BPR.












(08 Lectures)

Unit-III
MIS-Decision Making Process:
Management decision structure, decision support system (DSS)- its features, classification, components, framework and role, Developing MIS systems- systems approach, System analysis and design (SAD) System Development Life Cycle (SLDC)












(10 Lectures)

Unit IV
MIS-Cross Functional Enterprise System:
Application of information system in e-business, enterprises resources planning (ERP)-Concepts, features, solution structure and benefits of ERP Customer Relationship Management(CRM)-Meaning, components , phases, and significance of CRM , customer driven CRM, requisites and applications CRM Supply Chain management(SCM)-Elements, aspects and functions of SCM , pull and push supply chain models, role and significance of SCM












(07 Lectures)

Suggested Readings
1. W.S. Jawadekar, Tata McGraw, Hill Publication
:MIS
2. C&U Murthy, Himalya  Publications


:MIS- Text abd applications
3. Nirmalaya Bagchi-Vikas Publishing house

:MIS
4. David Krankc, Mjitchell McGraw Hill

:MIS
5. James A. O. Brein, Mjitchell McGraw Hill

:MIS
6. Alter,Pearson





:INFORMATION SYSTEM: Foundation of 







E- Business
MC 405 - ORGANISATIONAL BEHAVIOUR
Course Objective : To appraise the students regarding the principles and theories of organization behaviour 

Unit-I
Organization behavior- Concept and significance, Introduction to Attitudes, perception Learning, personality, Transactional Analysis process as a prerequisite to organizational behaviour analysis.












(12 Lectures)

Unit-II
Group Dynamics and Team Development-

Leadership- Concept, leadership. Styles, theories, trait theory, behavioural Theory, fielders Contingency theory, Heresy and Blanchard’s situational  theory, Managerial Grid, likert’s four system of leadership.












(08 Lectures)

Unit-III
Organisational Conflicts- Dynamic and management sources, Levels and types of conflicts, Traditional and Modern approaches to Conflicts, Resolution of conflict, 

Motivation- Concept & Theories- Maslow, Hezberg, Mc Gregor, Theory Z, Mc Clelland’s need theory, vrooms expectancy Theory. 











(09 Lectures)

Unit-IV
Organisational Developments- Concept, Need for Change, Resistance to change, theories of planned change, organizational diagnosis, OD intervention. Communication- concept, Process, Barriers, Types, Improving communication.












(06 Lectures)

Suggested Readings:
1. K Aswathappa



- Organisational behaviour.

2. John W. Newstrom


- Organisational behaviour.

3. Robbin Judge Saneghi


- Organisational behaviour.

4. L.M. Prasad



- Organisational behaviour

5. Gaurav Sankalp and Shalini Agarwal- Organisational behaviour

6. Ankur Chabbra


- Organisational behaviour

7. Fred luthaus



- Organisational behaviour
